This paper aims at analyzing the development of tourism at the local level. Recently, tourism in Indonesia becomes the mainstay for increasing regional income as well as functioning as the tool of environmental conservation, both the natural and social environment. However, local tourism in Indonesia has not been developed to its full potential because the government heavily does the promotion only without considering the sustainability of the environment itself. In this case, tourism is merely used as a commodity or marketable goods simply to raise regional income by ignoring the environmental sustainability that leads to environmental damage. Institutionally, this can be seen from the presence of the Indonesian Tourism Promotion Board or Badan Promosi Pariwisata Indonesia (BPPI) that are focused on promoting national and local tourism. As a matter of fact, the development of tourism needs an intergovernmental management from the related ministries. Unfortunately, each ministry is not integrated in a single institution functioned to coordinate all ministries involved in tourism development. Therefore, it is very important to set up an institution in charge of developing tourism from the national level to the local level by utilizing local wisdom respectively, including the development of tourism in Banyumas, Central Java.
Introduction
Creative tourism, which offers various creative experiences such as arts, crafts and culinary activities to the visitors, becomes a new weapon for tourism marketing in Indonesia, both national and local tourism. Such experiences enable the visitors to stay longer in Indonesia with high quality accommodation and connected to the local.
The Bali bombing tragedy has pointed out that the tourism development in Indonesia cannot rely on one region. Instead, this tragedy has already given a very expensive lesson to Indonesia as follows: first, the tourism development approach orienting toward foreign markets cannot support the goals of developing tourism in Indonesia. Second, the tourism development focused only on one main gate has many weaknesses. Third, the people"s activities in one tourism destination need to be diversified to make an alternative income for both central and local 
Research Methodology
This paper is written based on the result of the research about tourism and its development in 
Tourism And Its Institutions in The Era of Local Autonomy
As a part of national development, the tourism development in every region of Indonesia has to be integrated holistically. This is because tourism itself is defined as "the processes, activities, and outcomes Third, the development of tourism in Banyumas is still focused on the main tourism destinations, especially the natural tourism object of Baturaden.
As a matter of fact, there are still other areas which are very potential to be developed as tourism objects.
This can be seen from the activities of tourism infrastructure development which is centralized in one area, thus other areas are not properly developed. 
Conclusion
Tourism is a sector which is so potential to be developed in Indonesia, especially in Banyumas, that needs to be packaged in the form of more interesting tourism product diversification to attract both domestic and foreign tourists. It means that developing tourism does not only involve government as an actor, but also relevant stakeholders from the commercial enterprises as well as the local people. So, the development of tourism can never succeed if each relevant ministry or office has a policy which is not synergized one to another.
That is why one-gate public service becomes an alternative solution for developing tourism in Indonesia both at national and local levels. Thus, the development of tourism in Indonesia, especially in Banyumas, will hopefully be organized comprehensively, holistically, and integrated with other regions nearby.
